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ATR from Alumni Feedback Report-2023-24 

Sr. No. Feedback 
Parameter 

Data Analysis Summary Proposed Action / Action Taken 

01 Institutional 
Pride 

85.27% of alumni strongly 
agree or agree that they are 
proud of their association 
with the college. 

The institution will continue to 
strengthen the Alumni Association to 
maintain and deepen this sense of 
belonging. 

02 Student-Centric 
Approach 

85.26% of respondents feel 
the academic initiatives are 
student-centric. 

Academic planning will continue to 
prioritize student needs and feedback 
in all future initiatives. 

03 Overall 
Development 

84.21% agree that activities 
for student development are 
well-organized. 

Efforts will be made to diversify 
extracurricular activities to reach the 
remaining 15.79% who were neutral 
or disagreed. 

04 Infrastructure 
Satisfaction 

82.10% are satisϐied with 
teaching, learning, and 
practical infrastructure. 

The college will assess requirements 
for further ICT and lab upgrades to 
ensure facilities remain modern. 

05 Curriculum 
Relevance 

88.42% rate the courses as 
"Excellent" or "Very Good" in 
relation to their current jobs. 

The college will continue to align its 
skill-based programs with industry 
requirements to ensure high 
employability. 

06 Industry & 
Placement 

83.16% gave a positive 
rating for industrial visits, 
seminars, and placement 
activities. 

The Placement Cell will seek more 
industry collaborations and formalize 
more frequent industrial visits. 

07 Strength 
Identiϐication 

77.89% felt the college 
helped them identify 
strengths and overcome 
weaknesses. 

Mentoring programs will be further 
structured to provide better 
individualized support for student 
growth. 

08 Communication 
Channels 

Only 24.21% prefer 
Mails/SMS, while 32.63% 
use WhatsApp and another 
32.63% use Calls. 

The college will shift its primary 
communication strategy toward 
WhatsApp and direct calls for better 
alumni engagement. 

09 Alumni 
Contribution 

33.68% of alumni expressed 
a willingness to provide 
"Guidance & Training". 

The college will launch an "Alumni 
Mentor Program" to utilize this 
expertise for current students. 

10 Learning 
Environment 

96.85% rated the overall 
ambience as "Excellent" or 
"Very Good". 

The institution remains committed to 
maintaining this high standard of 
learning environment. 

 


